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ABOUT SLIM MAGAZINE

DEMOGRAPHICS

READER PROFILE

Slim Magazine is designed for everyone who wants to reach or maintain
a healthy body weight. This magazine helps people achieve great results
by presenting the latest medical information, the most effective products,
exercise routines, and the most appropriate procedures. Slim Magazine
is linked with local and international experts who know how to help
everyone be the best they can be. Men, women, and children can get
fit and healthy with the expert help that has to date been available only
to the rich and famous. Discover the facts about looking good and
feeling great. Add to this a little help from our beauty and fashion
experts. Your personal make over starts with Slim.
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20,000 - 39,000
40,000 - 59,000
60,000 - 79,000
80,000 - 99,000
100,000+

17.5%
31%
37%
14.5%

BUYING POWER

AGE GROUP
14-24
25-34
35-59
60+

SLIM MARKETING
Slim Magazine is not left on newsagents shelves. Copies are available at
coffee shops, hair salons, doctors’ rooms, dental and medical surgeries,
specialist medical centres, and hospitals. The magazine is promoted
through select electronic media including facebook, the Slim website;
www.slim-magazine.com.au, and emailed to an extensive database.
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(AVERAGE SPEND PER MONTH)

Clothing/shoes
Cosmetics/pharmacy
Salon treatments

$1250
$450
$400

ADVERTISING RATES
Casual

DISTRIBUTION

Full page 						
Half page 						
Third page 					
Inside FC or Inside BC 				
DPS 						
Back cover 					
Multiple booking rates on application. Run-ons available.

Slim is strategically distributed to reach Gold Coast, Brisbane and
Northern NSW consumers. The magazine is presented to guests at
social events and luncheons, fashion launches, winemakers’ dinners,
motor vehicle launches, health retreats, day spas, medical conferences
and hospitals.

PAYMENT & CANCELLATION TERMS

Total cost per issue to be paid as follows:
• On contract, one third total cost.
• With proof approval, one third total cost.
• On publication, one third total.
• Cancellations after the booking deadline will be charged at full rate.
• Written cancellations accepted seven days prior to booking deadline.
• 10 per cent GST applies on all prices.

$4,500
$3,000
$2,000
$6,000
$7,000
$8,000

ADVERTISING DEADLINES
Publication

Booking Deadline

Material Deadline

August 2019
December 2019

1st July 2019
2 November 2019

25th July 2019
23 November 2019

ARTWORK

SALES AND ADVERTISING ENQUIRIES

Charges/Proofs and Specifications

Advertising enquiries: Kate Bennett 07 5591 7231 or 0419 909 925
Enquiries and artwork to: kate@slim-magazine.com.au
Editorial enquiries to: editor@slim-magazine.com.au
Correspondence: PO Box 8875, GCMC QLD 9726

• Photography, copy writing, design and layout fees on application.
• Proof supplied in PDF format, changes and approvals required by email.
• Advertisers are responsible accuracy on proofing.
• Complete material supplied as press quality pdf (300 dpi).
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ADVERT

Inspiring
Labour of Love
Entrepreneur

Sleep Repair Pack
Our bodies heal when we sleep but what if we can’t. The Sleep Repair Pack (RRP $75) is filled with the
superpowers you need to help find that sleep relief. Climb into bed with this power pack which features
Slumber Essential Oil Blend to help reduce nervous tension and anxiety. Add 6-8 drops to your bath, enjoy
in your diffuser or dab a few drops onto a hanky for all-day relaxation. blackchicken.com.au

Beauty
Spotlight

Sonia Stradiotto Celebrates 30 Years of Style
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Breathe Easy with Miss Frankie
Have we met? The rich navy creation is the latest in the ravishing chip-resistant
nail polish range by Miss Frankie. Developed by Kara Jeffers, the dynamo
who ran Melbourne’s French Pink nail salon for over a decade, the range was
created using an innovative, breathable formula. The unique formulation
allows both water and air to pass through the polish, ensuring a healthier
environment for your nails. Miss Frankie polishes are five-free – meaning they
don’t contain nasties including formaldehyde, dibutyl phthalate (DBT), toluene,
formaldehyde resin and camphor. If you think taking the environmental highroad might lead to a finish that is less than stunning, Kara says you’d be
wrong. “I’ve been manicuring Melbourne women for 11 years, so I know
they demand perfection,” she said. “There was no way I could – or would
– compromise on quality. Our gorgeous Miss Frankie polishes are chip
resistant, long-lasting, fast-drying and, most importantly, give a flawless,
even coverage.” With royal navy, deep purples/reds and light pinks
trending in the Europe and US, the picks for the cooler months are Current
Mood (rich cherry black RRP $22), Have We Met (super sleek royal navy
RRP $22) and Swipe Right (musky, blush pink RRP $22). The updated
formulation means Miss Frankie polishes are safe for use on children or
while pregnant. Along with 21 colours, the Miss Frankie range includes
Nourish Me cuticle oil (RRP $22), Bond With Me base coat (RRP $22),
Make Me Shine top coat (RRP $22), Dry Me In A Flash drying drops (RRP
$22) and Take Me Off nail wipes (RRP $10). Miss Frankie is available for
purchase at missfrankie.com.au or you can follow the brand on
Instagram at @lovemissfrankie and
Facebook – facebook.com/lovemissfrankie.

Bargain Beauty Buys
We all love a beauty bargain, and Product of the Year consumers are no exception.
In the 2019 awards, Aldi won the top skin care / face honour with its Lacura Skin
Science Renew Expert Wrinkle Smoother and Eye Gel cream (RRP $9.99 for 15ml).
The product claims to reduce wrinkles by up to 37 percent and skin firmness by up
to 33 percent in four weeks. Aldi also won the best cosmetics award for its 24-Hour
Mascara (RRP $6.99) which is available in Volume and Waterproof varieties. Tearproof, smudge-proof and paraben-free, the product is formulated with beeswax and
panthenol to help separate the lashes. The winner in the serums and oils category
was Natural Instinct’s Vitamin C and Camellia Face Oil (RRP $19.95 for 25ml). The
best masks award went to Skin Nutrient’s Mix & Mask 12-piece Botanical Face
Masks (RRP $45.95), while Bio-White Beauty by Enervite won best anti-ageing
supplement (RRP $42). Other winners included Palmolive Luminous Oils
Macadamia Oil and Peony Invigorating Body Wash (RRP $6) and Natural
Instinct’s Anti Dandruff Shampoo and Conditioner (RRP $9.95). The best soap
title went to Luxury Bath Soaps by Community Co, a range available at
IGA and other independent retailers. Product of the Year is the
world’s largest independent consumer-voted award for product
innovation. More than 14,000 Australian consumers cast their
vote on hundreds of products from approximately 50 categories
each year. Product of the Year Director, Sarah Connelly, said the
annual Product of the Year survey, which has been running for
almost a decade, is the nation’s ultimate consumer poll. She said
many of the products were made in Australia with local ingredients.
For the full list of winners, go to productoftheyear.com.au

It can affect anyone and help is available.

LAUNCH OFFERS
HIFU - Full Face & Neck

$750

SAVE $249 [Normally $999]
Single treatment required

RADIO FREQUENCY - Full Face
SAVE $100 [Normally $399]
3-6 treatments required]

$299

Stubborn fat that you just can’t shift? Cryolipolosis Fat freezing is a
safe, non-invasive, non-surgical, fast and effective treatment ideal for
stubborn pockets of fat in all areas and cellulite.

Mental Health issues can occur at
any stage of life. At any time, one in
five Australians aged between 16 and 85 is
experiencing a mental health problem. It
doesn’t discriminate, touching the lives
of people from every walk of life.

AFTER | 3x Treatments

BEFORE

LAUNCH OFFERS

[6 COLOURS]
CHIN TREATMENT

PACK OF 10 TREATMENTS

SAVE $225 [Normally $675]

$490 [Normally $890]

$450

Robina Private Hospital specialises
in a comprehensive range of psychiatric
care for adolescents, adults and older
persons. Our team of Psychiatrists,
Medical, Nursing and Allied Health
professionals provide expert care
to manage and treat a wide range of

mental health disorders. We offer a
holistic approach with evidence-based
treatment provided in a safe, supportive
environment for inpatients, day patients
and outpatients. Are you struggling with
life’s challenges? No matter what your
stage of life, we’re here to help.

When you’re ready to talk, we’re here to listen.

Improves circulation, speeds lymphatic drainage during
weight loss and rejuvenates the skin.

$169

SAVE $80 [Normally $249]

BODY (2x AREAS)

Are you in need of expert medical care? Robina’s newest private hospital can help with a range
of surgical, medical, rehabilitation and mental health needs.
Established in 2016, we are a 90-bed private hospital in the heart of Robina.

SAVE

$400

Call 07 5665 5100 or visit
robinaprivate.com.au
1 Bayberry Lane
Robina QLD 4226

OUR PROMISE | We will match any competitor price within 30km

LET US
HELP YOU

Book Now 07 5655 0679
Suite 7, 151 Cotlew Street, Ashmore Q 4214
w| ultimateskinandbody.com.au
@ultimateskinandbodyclinic
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Mental Health
knows no age limits.

Loose, crepey skin following weight loss? Our non-invasive,
non-surgical skin tightening modalities are ideal after moderate
weight loss for all face and body areas.
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Traditional Cuisine. Modern Dining.
HOMEGROWN

HEROES

Our Commonwealth
Games medal hopes

A Survivor’s Story

Margot Robbie

Sonia Stradiotto Couture brings you a rare and more specialised garment for
the elite, covering the times in your life that matter. Your moments are our
mission and serving you is my passion and my privilege. From school formals
to Mother of the Bride my brand is with you every step of life’s way.

gut
health IS IT THE KEY
TO HEALTH AND HAPPINESS?

pindaraprivate.com.au

Keeping it Real

JULIETTE NAIRN

Level 1/9 Seabank Lane, Southport QLD 4215 P (07) 5555 0000 F (07) 5555 0055
E info@omb.com.au W omb.com.au

FITNESS Why women need to train differently to men FASHION Find your Spring style
00 SLIM COVER summer 18-19.indd 1

WORKSHOPS

in PERSON

ONLINE

Reese Witherspoon

Mental Health and Agility Programs
OfferingEATER?
a wide range of training, development and support programs
ARE YOU AN EMOTIONAL
19
11
specifically targeted to youth in any stage of their schooling development.

How to break free!

www.theoptimisationhub.com

1

WIN WITH SLIM! Thousands of dollars in prizes up for grabs
12/12/18 10:52 am

Southern Sweetness
and Sass

WIN WITH SLIM! Prizes Galore!

20

AUTUMN 2019
AUD $9.95 NZ $11.20

1

Partner

• Body Corporate Law
• Building Defect Litigation
• Assignment of Management Rights
• Recovery of Contributions
• Strata and Community Title Advice
• Objections and enforcement in the
Planning and Environment Court

18
11

AUTUMN 2019 EDITION 20

• Commercial & Residential
Conveyancing
• Structuring Advice
• General Contract Law including
shareholding, partnership and joint
venture agreements
• Commercial & Retail Leasing

SUMMER 2018-2019
AUD $9.95 NZ $11.20

www.soniastradiottocouture.com

1

Partner, QLD Law Society Accredited
Specialist – Property Law

Conveyancing

SUMMER 2018-2019 EDITION 19

Enquiries: shop@soniastradiottocouture.com

SIMON BENNETT

Partner

• Self Managed Superannuation Funds
FODMAP-FRIENDLY FOOD
• Commercial and Residential

SPRING 2018
AUD $9.95 NZ $11.20

PHONE (07) 5528 0800

Find us on Facebook + Instagram | Open 7 days 10 til 5pm

SPRING 2018 EDITION 18

MARINA MIRAGE | Level One
74 Seaworld Drive, Main Beach

17
11

AUTUMN 2018
AUD $9.95 NZ $11.20

1

AUTUMN 2018 EDITION 17
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The Best
Drinks
for Gut
Health

IN 9 HOURS WE EDUCATE USING A SUSTAINABLE PROGRAM TO PREVENT
MENTAL HEALTH ISSUES, INCREASE RESILIENCE AND PERFORMANCE

RICHARD DAWSON
• Wills
• Powers of Attorney
• Estate Planning
• Estate Administration

Sonia Stradiotto 2018.

Recipes you will love
SUMMER 2017 / 2018
AUD $9.95 NZ $11.20

3 Oracle Blvd
Broadbeach, 4218
07 5504 7754
eatgc@meccabah.net

SUMMER 2017 / 2018 EDITION 16

www.meccabah.net

3 decades, my team and
I are here to source and complete the vision that you
WELLBEING SECRETS OF CELEBRITIES INCLUDING
OUR
dream of, with integrity of the art of bespoke fashion and prêt-à-porter (off the
FAVOURITE FIT GIRL JENNIFER ANISTON
rack) time saving fashion ranges.

Sizzling
summer
fashion

Jennifer Lawrence

Rachel McAdams, Taylor Swift and Julia Roberts

OUR GOLDEN GIRL OF THE SCREEN

Thank you to all the clients that have been with me for almost

1000 Ann Street
Fortitude Valley, 4006
07 3252 5299
eatbris@meccabah.net

30and
, 40, 50
Beyond

“I Had a Heart
Attack at 41”

Hollywood’s
healthiest hotties

GOLD COAST

Fabulous at

Recipes to get you on the right
track to health and happiness

SWIMWEAR
A U S TEVERY
RALIAN DESIGNER
FOR
SHAPE AND SIZE
Bliss by Sonia Stradiotto is my must-have essentials range with timeless wardrobe
injections such as black jersey travel pants, clever tops and dresses that SURPRISE
you, that can be worn 3 different ways.

BRISBANE

FUEL OF
CHAMPIONS

GET OUT
OF YOUR
RECIPE RUT

BEAUTY
TIPS

You can
do at
home

WWW.SLIM-MAGAZINE.COM.AU

GC2018

WWW.SLIM-MAGAZINE.COM.AU

Sexy

The team behind

Autumn
Style and

5 QUICK
BOOTY
BURNERS

TOP TIPS TO GET
BETTER SLEEP

WWW.SLIM-MAGAZINE.COM.AU

The weight-loss
specialist
changing lives

WWW.SLIM-MAGAZINE.COM.AU

WWW.SLIM-MAGAZINE.COM.AU

DR JASON FREE

BRAINS
BEHIND
THE GAMES

Private
access to
the best in
Paediatrics.
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